
 

1 
 

ROMANIA. NON-INSPECTION ACTIVITIES 

 

 

Title of activity not subject to inspection: The national awareness and control campaign 

regarding compliance with minimum occupational health and safety requirements in 

construction works. 

Duration of non-inspection activity: the first three months of 2023 

Purpose of the non-inspection activity:  

• Encouraging a participatory approach, by involving the main actors in the construction 

field, in the action to reduce the negative social and economic consequences that derive from 

the failure to comply with the legal provisions applicable in the construction field; 

•  Guiding employers to create conditions that can stimulate workers, their representatives, 

as well as trade unions in the construction field, for a more active participation in the process 

of implementing legislation specific to the construction field, in promoting employers' own 

programs to increase the level of security, 

•  Promoting good practices in this field of economic activity. 

Scope of inspection activities: NACE code activities 41, 42, 43. 

Sector subject to inspections: Constructions sites 

Number of establishments subject to non-inspection activity: 5066 

Number of labour inspectors involved in the non-inspection activity: 85 

Number of specialised employees (but not labour inspectors) involved in the implementation of the 

non-inspection activity: 0 

Number of persons involved in supervising the implementation of the non-inspection activity 

(including preparation of communication and promotion materials and summation of its results): 42 

Context of non-inspection activity: National awareness campaign and control of compliance 

with minimum occupational health and safety requirements in construction works includes 

an awareness phase and two control phases. 

Budget of the non-inspection activity: Resources of the territorial labour inspectorates (not 

highlighted separately) 

Brief summary of the outcome of the non-inspection activity: Trainings/round tables were 

organized by each territorial labour inspectorate. The action enjoyed wide media coverage, 

with  articles in the written press, interventions on radio stations, TV appearances and 

appearances in other media.  
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No. question yes/no comment 

Non-inspection activity 

A. Stakeholders cooperating with the labour inspectorate in non-inspection activities 

1. External stakeholders were involved in the implementation of the non-inspection activity: 

a) From the public sector? NO  

b) From the private sector? NO  

2. Does your national legislation specify 

the rules for cooperation with non-

inspecting stakeholders? 

NO  

3. When selecting stakeholders for 

cooperation during the non-

inspection activity, were the results of 

the inspectorate’s cooperation with 

such stakeholders taken into account 

during previous initiatives? 

NO  

B. Sources of funding for projects in the work of the labour inspectorate 

4. Was the project (work without 

inspection) financed exclusively by 

the labour inspectorate? 

YES  

C. Project preparation (non-inspection activity) 

5. What sources were used to specify 

the non-inspection activity 

described? 

  Occupational Accidents Inspectorate’s own 

database 

 External database on occupational diseases  

National Institute of Public Health. 

 complaints; 

 media information  

Information on accidents at work. 

6. How was the project prepared (non-inspection activity)? 

a) By an organisational unit of the 

labour inspectorate 

YES What is the scope of the tasks of the unit 

responsible for preparing the project? 

Territorial Labour Inspectorates carry out 

campaigns under the Labour Inspection 

Framework Programme. 

Number of staff preparing the project: 
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Deputy Chief Inspector of OSH, OSH Chief 

of Service Commitee (where applicable) 

and Labour Inspector in charge of the 

action 

b) By an ad hoc group/team set up for 

the implementation of the project 

NO  

c) By an external entity (e.g. another 

public authority or private enterprise) 

NO  

7. Was the (work without inspection) 

project linked to an inspection task? 

YES What was the title of the inspection mission? 

National Control Campaign. 

What was the scope of the inspection task? 

Temporary and mobile construction sites 

Which sector did the group of undertakings 

inspected, etc. belong to? 

Construction 

8. At what stage was the inspection task 

launched? 

  after the end of the non-inspection activity. 

9. What components were included in 

the action plan (non-inspection 

activity)? 

 Awareness-raising meetings with 

stakeholders, encouraging a participatory 

approach of employers, workers and their 

representatives  

10. How was the target group of the non-inspection activity specified?  

a) In terms of non-inspection activity. YES  

b) In a different way.   

11. What criteria were used when 

selecting the target group? 

 - total number of workers 

- accident rate at a given workplace 

- Units that have submitted in the last 

year Prior Notifications for temporary 

or mobile construction sites,  

12. Were IT tools used to identify the 

priority area in the described non-

inspection project? 

YES  A short description of the IT tools: 

‘Columbo’ Labour Inspectorate Information 

System 

What data were analysed to determine the 

priority area?  
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Data on undertakings, control actions 

carried out, number of registered accidents 

at work 

13. Were IT tools used to identify the 

target group of activities carried out 

under the described non-inspection 

project? 

YES A short description of the IT tools 

‘Columbo’ Labour Inspectorate Information 

System 

What data were analysed to determine the 

target group of non-inspection activities? 

Prior Notifications for temporary or mobile 

construction sites, submitted according to 

GD 300/2006 by employers to the 

Territorial Labour Inspectorates 

D. Types of tasks undertaken during the implementation of the non-inspection activity 

14. What activities were carried out in 

order to implement the non-

inspection activity project? 

  training sessions 

 distribution of publications, audiovideo 

materials; 

 information from media 

 information (campaign) on the radio 

 information (campaign) on TV 

 information on the inspectorate’s websites 

 social media information (FB, Instagram, X) 

15. How was the content of the project (non-inspection activity) disseminated? 

a) Media used to broadcast the 

message (tick the appropriate 

answer) 

 How many newspapers/magazines 

(regional/national), TV and radio stations 

(regional/national) have you cooperated with? 

26 newspapers/magazines, 14 television 

and radio stations 

How often did the message appear in each of 

the media used? At what time did the message 

come out? 

The message appeared in the first three 

months of the campaign, in each of the 

media. 

 – regional press YES 

 – national press YES 

 – regional television YES 

 – national television; NO 

 – local radio station; YES 

 – the national radio station; YES 

 – Subscriber e-newsletters NO 

 – information websites NO 

 – specialized websites NO 
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 – websites addressed to the target 

group of LI activities 

YES What percentage of the target group was 

reached by the message through each of the 

media involved in the non-inspection activity? 

65% 

 – advertising using an internet search 

engine, e.g. Google 

NO 

 – advertising via an internet 

advertising network, e.g. Google Ads 

NO 

 – other (please specify) NO 

b) Other ways to inform the general 

public about the non-inspection 

activity. 

NO  

16. Has effectiveness been shown to be 

taken into account in previous 

projects when selecting activities for 

the described project of non-

inspection related activities? 

NO  

E. Methods of disseminating information about the non-inspection activity project 

17. Have you developed a plan for 

communicating information about 

the project to: 

  

a) stakeholders in the sector not 

covered by the inspection activity? 

NO  

b) The general public? NO  

18. Have you assessed the effectiveness 

of communicating the content of the 

project to stakeholders in the sector 

concerned by the non-inspection 

activity or to the general public? 

NO  

a) If so, who did it and how?   

b) If yes, please specify the three most 

effective ways to communicate 

information about the project to 

stakeholders in the sector concerned 

by the non-inspection activity. 
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c) If yes, please specify the three most 

effective ways to communicate 

information about the project to the 

general public. 

  

F. Assessment of non-inspection activity. Methods and tools used to assess non-inspection 

initiatives. 

19. Have the results of the project been 

assessed? 

YES Which indicators were used for the 

assessment? 

Number of information meetings, number 

of participants, number of media 

appearances 

20. How were the results of the project assessed? 

a) Has a final summary assessment of 

the non-inspection activity been 

carried out? 

YES What was the scope of such an assessment? 

Achieving the objectives of the campaign 

b) Were partial assessments carried out 

during the non-inspection activity? 

NO  

c) Have you prepared an official 

document with the evaluation of the 

promotional campaign after its 

completion? 

YES The official assessment document was 

prepared by: 

 Labour Inspectorate 

What aspects of the evaluation were included 

in the report?  

The report included the results for each 

Territorial Labour Inspectorate. 

How were the findings of the report 

disseminated? 

They were discussed during the analysis 

meetings with the heads of the Territorial 

Labour Inspectorates. 

21. Have the effects of the non-

inspection activity been assessed? 

NO  

 

 

22.  What tools and methods have been used to assess the effects of the non-inspection activity? 
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a) Assessment by labour inspectors 

during the inspection of 

establishments covered by the 

promotional campaign. 

NO  

b) Checklists filled in by the units 

targeted by the promotional 

campaign. 

NO  

 

c) Questionnaires (surveys) addressed 

to the units concerned by the 

campaign. 

NO  

d) Other tools and methods applied 

during the evaluation of the 

promotional campaign. 

NO  

23. Were IT tools used to assess the 

effectiveness of the non-inspection 

campaign? 

NO  

 
 


